04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick

S0240: Commercial Cultures in Global Capitalism View Online

Abflio, L. C. 2012. '"Making up Exploitation: Direct Selling, Cosmetics and Forms of
Precarious Labour in Modern Brazil'. International Journal of Management Concepts and
Philosophy 6(1):59-70.
https://arlir.iii.com/nonret~S0&amp;atitle=Making+up+Exploitation:+Direct+Selling,+Cos
metics+and+Forms+of+Precarious+Labour+in+Modern+Brazil&amp;title=International+]
ournal+of+Management+Concepts+and+Philosophy&amp;aufirst=L +C.&amp;auinit=&a
mp;aulast=Ab%ADlio&amp;issn=14781484&amp;eissn=&amp;coden=&amp;volume=6&a
mp;issue=1&amp;spage=59&amp;epage=70&amp;quarter=&amp;ssn=&amp;date=2012
&amp;sid=&amp;reqtype3.

Adkins, Lisa, and Celia Lury. 1999. 'The Labour of Identity: Performing Identities,
Performing Economies’. Economy and Society 28(4):598-614.

http://0-www tandfonline.com.pugwash.lib.warwick. ac.uk/doi/pdf/10.1080/0308514990000
0020.

Ahmad, Aqueil. 2013. New Age Globalization: Meaning and Metaphors. Basingstoke:
Palgrave Macmillan.

Alvesson, Mats. 2004a. Knowledge Work and Knowledge-Intensive Firms. Oxford: Oxford
University Press.

Alvesson, Mats. 2004b. Knowledge Work and Knowledge-Intensive Firms. Oxford: Oxford
University Press.

Amy Hanser. 2007. 'Is the Customer Always Right? Class, Service and the Production of
Distinction in Chinese Department Stores'. Theory and Society 36(5):415-35.
http://0-www.jstor.org.pugwash.lib.warwick.ac.uk/stable/pdf/40213591 pdf.

Amy-Chinn, D., C. Jantzen, and P. Ostergaard. 2006. '‘Doing and Meaning: Towards an
Integrated Approach to the Study of Women's Relationship to Underwear’.
Journal of Consumer Culture 6(3):379-401.
http://0-joc.sagepub.com.pugwash.lib.warwick.ac.uk/content/6/3/379 full pdf+html.

Appadurai, Arjun. 1996a. Modernity at Large: Cultural Dimensions of Globalization. Vol.
Public worlds. Minneapolis, Minn: University of Minnesota Press.

Appadural, Arjun. 1996b. Modernity at Large: Cultural Dimensions of Globalization. Vol.
Public worlds. Minneapolis: University of Minnesota Press.

Appadurai, Arjun, Ethnohistory Workshop, and Symposium on the Relationship between
Commodities and Culture. 1986. The Social Life of Things: Commodities in Cultural

1/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick
Perspective. Cambridge [Cambridgeshire]: Cambridge University Press.

Araujo, L. 2007. '"Markets, Market-Making and Marketing'. Marketing Theory 7(3):211-26.
http://dx.doi.org/10.1177/1470593107080342.

Aronczyk, Melissa. 2008. ""Living the Brand": Nationality, Globality, and the Identity
Strategies of Nation Branding Consultants'. International Journal of Communication
2(1):41-65. http://ijoc.org/index.php/ijoc/article/view/218/118.

Arvidsson, A. 2005. '‘Brands: A Critical Perspective'. Journal of Consumer Culture
5(2):235-58.
http://0-joc.sagepub.com.pugwash lib.warwick.ac.uk/content/5/2/235 full pdf+html.

Arvidsson, A. 2008. 'The Ethical Economy of Customer Coproduction’. Journal of
Macromarketing 28(4):326-38.
http://0-dx.doi.org.pugwash.lib.warwick.ac.uk/10.1177/0276146708326077.

Arvidsson, Adam. 2006. Brands: Meaning and Value in Media Culture. London: Routledge.
Arvidsson, Adam. 2009. 'The Ethical Economy: Towards a Post-Capitalist Theory of Value'
Capital & Class 33(97):13-29. doi:10.1177/030981680909700102.

Aspers, P. 2010. 'Using Design for Upgrading in the Fashion Industry’. Journal of Economic
Geography 10(2):189-207.
http://0-joeg.oxfordjournals.org.pugwash.lib.warwick.ac.uk/content/10/2/189 full pdf+html.

Aspers, Patrik. 2009. 'Knowledge and Valuation in Markets'. Theory and Society
38(2):111-31.
http://0-download.springer.com.pugwash.lib.warwick.ac.uk/static/pdf/919/art%253A10.100
7%252Fs11186-008-9078-9 pdf?originUrl=http%3A%2F%2F0-link.springer.com.pugwash li
b.warwick.ac.uk%2Farticle%2F10.1007%2Fs11186-008-9078-9&token2=exp=1434551937
~acl=%2Fstatic%2Fpdf%2F919%2Fart%25253A10.1007%25252Fs11186-008-9078-9.pdf%
3ForiginUrl%3Dhttp%253A%252F%252Flink.springer.com%252Farticle%252F10.1007%25
2Fs11186-008-9078-9*~hmac=f54fd4dd9c5f33790557d784e2b5f85a36a311bf557fd16b3
abf32a627c56314.

Atkinson, M. 2006. 'Straightedge Bodies and Civilizing Processes'. Body & Society
12(1):69-95.
http://0-bod.sagepub.com.pugwash.lib.warwick.ac.uk/content/12/1/69 full.pdf+html.

Backett-Milburn, Kathryn, and Linda McKie. 2001. Constructing Gendered Bodies.
Basingstoke: Palgrave Macmillan.

Backett-Milburn, Kathryn, Linda McKie, and British Sociological Association. 2001.
Constructing Gendered Bodies. Vol. Explorations in sociology. Basingstoke: Palgrave.

Baker, S. E. 2012. 'Retailing Retro: Class, Cultural Capital and the Material Practices of the
(Re)Valuation of Style'. European Journal of Cultural Studies 15(5):621-41.
http://0-ecs.sagepub.com.pugwash.lib. warwick.ac.uk/content/15/5/621 full. pdf4+html.

Banks, Mark, Rosalind Gill, and Stephanie Taylor, eds. 2013. Theorizing Cultural Work:
Labour, Continuity and Change in the Cultural and Creative Industries. Vol. Culture,

2/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick
economy and the social. London: Routldge/Taylor & Francis Group.

Barrientos, StephanieGereffi, GaryRossi, Arianna. 2011. 'Economic and Social Upgrading in
Global Production Networks: A New Paradigm for a Changing World'. International Labour
Review 150(3):319-40.
http://0-search.proquest.com.pugwash.lib.warwick.ac.uk/docview/933126623/fulltextPDF/1
3B5C92EB99E45FBPQ/17accountid=14888.

Between Fashion and Tesettur: Marketing and Consuming Women's Islamic Dress. n.d.
Journal of Middle East Women's Studies 6(3):118-48.

http://0-muse jhu.edu.pugwash.lib.warwick.ac.uk/journals/journal_of middle east womens_
studies/v006/6.3.gokariksel. pdf.

Bill, A. 2012. 'Blood, Sweat and Shears: Happiness, Creativity and Fashion Education’.
Fashion Theory: The Journal of Dress, Body and Culture 16(1):49-66.

http://0-www tandfonline.com.pugwash.lib.warwick.ac.uk/doi/abs/10.2752/175174112X131
83318404186.

Birtchnell, Thomas, and Javier Caletrio, eds. 2014. Elite Mobilities. Vol. Changing mobilities.
London: Routledge, Taylor & Francis Group.

Bitner, Mary Jo. 1992. 'Servicescapes: The Impact of Physical Surroundings on Customers
and Employees.’ Journal of Marketing 56(2):57-71. doi:10.2307/1252042.

Blowing up the brand: critical perspectives on promotional culture. n.d.-a. Peter Lang
2010.

Blowing up the brand: critical perspectives on promotional culture. n.d.-b. Peter Lang
2010.

Blowing up the brand: critical perspectives on promotional culture. n.d.-c. Peter Lang
2010.

Blowing up the brand: critical perspectives on promotional culture. n.d.-d. Peter Lang
2010.

Bohme, G. 1993 ‘Atmosphere as the Fundamental Concept of a New Aesthetics'. Thesis
Eleven 36(1):113-26.
http://0-the sagepub.com.pugwash.lib.warwick.ac.uk/content/36/1/113.

Bohme, G. 2003. '‘Contribution to the Critique of the Aesthetic Economy'. Thesis Eleven
73(1):71-82.
http://0-the.sagepub.com.pugwash.lib.warwick.ac.uk/content/73/1/71 full. pdf+html.

Bolton, S. C. 2009. 'Getting to the Heart of the Emotional Labour Process: A Reply to
Brook'. Work, Employment & Society 23(3):549-60.
http://0-wes.sagepub.com.pugwash.lib.warwick.ac.uk/content/23/3/549 full pdf+html.

Bolton, S. C., and M. Houlihan. 2010. '‘Bermuda Revisited?: Management Power and
Powerlessness in the Worker-Manager-Customer Triangle’'. Work and Occupations
37(3):378-403.

http://0-wox.sagepub.com.pugwash lib.warwick.ac.uk/content/37/3/378 full pdf+html.

3/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick

Botterill, J. 2007. 'Cowboys, Outlaws and Artists: The Rhetoric of Authenticity and
Contemporary Jeans and Sneaker Advertisements’. Journal of Consumer Culture
7(1):105-25.
http://0-joc.sagepub.com.pugwash.lib.warwick.ac.uk/content/7/1/105 full. pdf+html.

Botterill, Jackie. 2010. Consumer Culture and Personal Finance: Money Goes to Market. Vol.
Consumption and public life. Basingstoke: Palgrave Macmillan.

Brook, P. 2009. 'In Critical Defence of "Emotional Labour": Refuting Bolton's Critique of
Hochschild's Concept'. Work, Employment & Society 23(3):531-48.
http://0-wes.sagepub.com.pugwash.lib.warwick.ac.uk/content/23/3/531 full pdf+html.

Brosius, Christiane. n.d. India's Middle Class: New Forms of Urban Leisure, Consumption
and Prosperity. Routledge 2014.

Bryman, Alan. 1999. 'The Disneyization of Society' Sociological Review 47(1):25-47.
http://0-onlinelibrary. wiley.com.pugwash.lib.warwick.ac.uk/doi/10.1111/1467-954X.00161/
epdf.

Bryman, Alan. 2004. The Disneyization of Society. London: SAGE.

Callon, Michel, Yuval Millo, and Fabian Muniesa. 2007. Market Devices. Vol. Sociological
Review monographs. Oxford: Blackwell.

Campbell, Colin. 1987. The Romantic Ethic and the Spirit of Modern Consumerism. Oxford:
Basil Blackwell.

Campbell, Colin. 1997. '‘Romanticism, Introspection and Consumption: A Response to
Professor Holbrook'. Consumption Markets & Culture 1(2):165-73.
http://0-www.tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/10253866.1997.
9670296.

Carah, Nicholas. 2014. '‘Brand Value: How Affective Labour Helps Create Brands'.
Consumption Markets & Culture 17(4):346-66.

http://0-www .tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/10253866.2013.
847435

Chang (Translated by Yung-chao Liao), Hsiao-hung. 2004 . 'Fake Logos, Fake Theory, Fake
Globalization'. Inter-Asia Cultural Studies 5(2):222-36.

http://0-www . tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/1464937042000
236720.

Cheng, H. 2012. 'Cheap Capitalism: A Sociological Study of Food Crime in China'. British
Journal of Criminology 52(2):254-73.
http://0-bjc.oxfordjournals.org.pugwash.lib.warwick.ac.uk/content/52/2/254 full pdf+html.
Christopher Warhurst. n.d. Looking Good, Sounding Right?: Style Counselling in the New
Economy - Christopher Warhurst, Dennis Nickson - Google Books. Industrial Society, 2001.

Christopherson, S. 2008. '‘Beyond the Self-Expressive Creative Worker: An Industry
Perspective on Entertainment Media'. Theory, Culture & Society 25(7-8):73-95.
http://0-tcs.sagepub.com.pugwash.lib. warwick.ac.uk/content/25/7-8/73 full pdf+html.

4/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick

Chua, Beng Huat. 2000a. Consumption in Asia: Lifestyles and Identities. Vol. The new rich
In Asia series. Abingdon: Routledge.

Chua, Beng Huat. 2000b. Consumption in Asia: Lifestyles and Identities. Vol. The new rich
in Asia series. Abingdon: Routledge.

Chua, Beng Huat. 2003. Life Is Not Complete without Shopping: Consumption Culture in
Singapore. Singapore: Singapore University Press, National University of Singapore.

Chugh, S., and P. Hancock. 2009. 'Networks of Aestheticization: The Architecture, Artefacts
and Embodiment of Hairdressing Salons'. Work, Employment & Society 23(3):460-76.
http://0-wes.sagepub.com.pugwash.lib.warwick ac.uk/content/23/3/460.full pdf+html.

Cochoy, F. 2008. 'Calculation, Qualculation, Calgulation: Shopping Cart Arithmetic,
Equipped Cognition and the Clustered Consumer'. Marketing Theory 8(1):15-44.
doi:10.1177/1470593107086483.

Cochoy, F. 2009. 'Driving a Shopping Cart from STS to Business, and the Other Way Round:
On the Introduction of Shopping Carts in American Grocery Stores (1936--1959)".
Organization 16(1):31-55.

http://0-org.sagepub.com.pugwash.lib. warwick.ac.uk/content/16/1/31.full. pdf+html.

Cochoy, Franck. 2007. 'A Sociology of Market-Things: On Tending the Garden of Choices in
Mass Retailing'. The Sociological Review 55:109-29.

http://0-onlinelibrary wiley.com.pugwash.lib.warwick.ac.uk/doi/10.1111/;.1467-954X.2007.
00732 .x/epdf.

Cochoy, Franck. 2010. ""HOW TO BUILD DISPLAYS THAT SELL"'". Journal of Cultural
Economy 3(2):299-315.
http://0-www.tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/17530350.2010.
494380.

Cook, Daniel T. 2004. 'Beyond Either/Or'. Journal of Consumer Culture 4(2):147-53.
http://0-joc.sagepub.com.pugwash.lib.warwick.ac.uk/content/4/2/147 full pdf+html.

Craciun, Magdalena. n.d. Material Culture and Authenticity : Fake Branded Fashion in
Europe. Bloomsbury Publishing 2014.

Crewe, Ben. 2003. Representing Men: Cultural Production and Producers in the Men's
Magazine Market. Oxford: Berg.

Crockett, D. 2008. 'Marketing Blackness: How Advertisers Use Race to Sell Products’.
Journal of Consumer Culture 8(2):245-68.
http://0-joc.sagepub.com.pugwash.lib.warwick.ac.uk/content/8/2/245 full pdf+html.

Cronin, A. M. 2004. 'Currencies of Commercial Exchange: Advertising Agencies and the
Promotional Imperative'. Journal of Consumer Culture 4(3):339-60.
http://0-joc.sagepub.com.pugwash lib.warwick. ac.uk/content/4/3/339.full pdf+html.

Cronin, Anne M. 2004. 'Regimes of Mediation: Advertising Practitioners as Cultural

Intermediaries?’ Consumption Markets & Culture 7(4):349-69.
http://0-www . tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/1025386042000

5/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick
316315.
Daniel Miller. n.d. Global Denim. Berg 2011.

Daniels, Peter W. 2013. Service Industries and Asia Pacific Cities: New Development
Trajectories. [Place of publication not identified]: Routledge.

De Grazia, Victoria, and Ellen Furlough. 1996. The Sex of Things: Gender and Consumption
In Historical Perspective. Berkeley: University of California Press.

DeNora, Tia, and Sophie Belcher. 2000. ""When You're Trying Something on You Picture
Yourself in a Place Where They Are Playing This Kind of Music" - Musically Sponsored
Agency in the British Clothing Retail Sector’. The Sociological Review 48(1):80-101.
http://0-onlinelibrary wiley.com.pugwash.lib.warwick.ac.uk/doi/10.1111/1467-954X.00204/
epdf.

Du Gay, Paul, and Michael Pryke. 2002. Cultural Economy: Cultural Analysis and
Commercial Life. Vol. Culture, representation, and identities. London: Sage.

Ebbers, J. J., and N. M. Wijnberg. 2009. 'Latent Organizations in the Film Industry:
Contracts, Rewards and Resources'. Human Relations 62(7):987-1009.
http://0-hum.sagepub.com.pugwash.lib.warwick.ac.uk/content/62/7/987 full pdf+html.

Entwistle, J. 2002. 'The Aesthetic Economy: The Production of Value in the Field of Fashion
Modelling'. Journal of Consumer Culture 2(3):317-39.
http://0-joc.sagepub.com.pugwash.lib.warwick.ac.uk/content/2/3/317 full. pdf+html.

Entwistle, J. 2006a. 'The Cultural Economy of Fashion Buying'. Current Sociology
54(5):704-24.
http://0-csi.sagepub.com.pugwash.lib.warwick.ac.uk/content/54/5/704 full.pdf+html.

Entwistle, J. 2006b. 'The Cultural Economy of Fashion Buying'. Current Sociology
54(5):704-24.
http://0-csi.sagepub.com.pugwash.lib.warwick.ac.uk/content/54/5/704 full pdf+html.

Entwistle, Joanne. 2009. The Aesthetic Economy of Fashion: Markets and Value in Clothing
and Modelling. Vol. Dress, body, culture. English ed. Oxford: Berg.

Entwistle, Joanne, and Elizabeth Wissinger. 2006. 'Keeping up Appearances: Aesthetic
Labour in the Fashion Modelling Industries of London and New York'. The Sociological
Review 54(4):774-94.

http://0-onlinelibrary wiley.com.pugwash.lib.warwick.ac.uk/doi/10.1111/}.1467-954X.2006.
00671.x/epdf.

Eustace, E. 2012. 'Speaking Allowed? Workplace Regulation of Regional Dialect'. Work,
Employment & Society 26(2):331-48.
http://0-wes.sagepub.com.pugwash.lib.warwick ac.uk/content/26/2/331 .full pdf+html.

Ewen, Stuart, and Elizabeth Ewen. 1992 Channels of Desire: Mass Images and the Shaping
of American Consciousness. 2nd ed. Minneapolis: University of Minnesota Press.

Falk, Pasi. 1994 The Consuming Body. Vol. Theory, culture&society. London: Sage.

6/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick

Featherstone, M. 1982. 'The Body in Consumer Culture'. Theory, Culture & Society
1(2):18-33.
http://0-tcs.sagepub.com.pugwash.lib.warwick.ac.uk/content/1/2/18 full . pdf+html.

Featherstone, Mike. 1991a. Consumer Culture and Postmodernism. Vol. Theory,
culture&society. London: Sage.

Featherstone, Mike. 1991b. Consumer Culture and Postmodernism. Vol. Theory,
culture&society. London: Sage Publications.

Fehérvary, Krisztina. 2002. ‘American Kitchens, Luxury Bathrooms, and the Search for a
“Normal” Life in Postsocialist Hungary'. Ethnos 67(3):369-400.
http://0-www.tandfonline.com.pugwash lib.warwick.ac.uk/doi/pdf/10.1080/0014184022000
031211.

Firat, A. Fuat, Simone Pettigrew, and Russell W. Belk. 2011. ‘'Themed Experiences and
Spaces'. Consumption Markets & Culture 14(2):123-24.

http://0-www . tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/10253866.2011.
562014

Frank, Thomas. 1997. The Conquest of Cool: Business Culture, Counterculture, and the
Rise of Hip Consumerism. Chicago: University of Chicago Press.

Fraser, Mariam, and Monica Greco. 2005. The Body: A Reader. Vol. Routledge student
readers. London: Routledge.

Gamble, Jos. 2011. Multinational Retailers and Consumers in China: Transferring
Organizational Practices from the United Kingdom and Japan. Vol. Consumption and public
life. Basingstoke: Palgrave Macmillan.

Garnham, Nicholas. 2005. 'From Cultural to Creative Industries’. International Journal of
Cultural Policy 11(1):15-29.

http://0-www.tandfonline.com.pugwash lib.warwick.ac.uk/doi/pdf/10.1080/1028663050006
7606.

Gatta, M., H. Boushey, and E. Appelbaum. 2009. '"High-Touch and Here-to-Stay: Future
Skills Demands in US Low Wage Service Occupations'. Sociology 43(5):968-89.
http://0-soc.sagepub.com pugwash.lib.warwick.ac.uk/content/43/5/968 full. pdf+html.

Gatta, Mary. 2009. ‘Restaurant Servers, Tipping, and Resistance'. Qualitative Research in
Accounting & Management 6(1/2):70-82.

http://0-search.proquest.com.pugwash.lib. warwick.ac.uk/docview/211256428/fulltextPDF/C
1520F6D66C94065PQ/17accountid=14888.

du Gay, Paul. 2004. 'Guest Editor's Introduction’. Consumption Markets & Culture
7(2):99-105.

http://0-www tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/1025386042000
246179.

Gereffi, Gary, and Miguel Korzeniewicz. 1994a. Commodity Chains and Global Capitalism.
Westport, Conn: Praeger.

7/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick

Gereffi, Gary, and Miguel Korzeniewicz. 1994b. Commodity Chains and Global Capitalism.
Vol. Contributions in Economics&Economic History, 149. Westport, Conn: Praeger.

Gill, R. 2008. 'Culture and Subjectivity in Neoliberal and Postfeminist Times'. Subjectivity
25(1):432-45.
https://arlir.iii.com/nonret~S0&amp;atitle=Culture+and+Subjectivity+in+Neoliberal+and
+Postfeminist+Times&amp;title=Subjectivity&amp;aufirst=R&amp;auinit=&amp;aulast=
Gill&amp;issn=17556341&amp;eissn=&amp;coden=&amp;volume=25&amp;issue=1&am
p;spage=432&amp;epage=445&amp;quarter=&amp;ssn=&amp;date=2008&amp;sid=&a
mp;reqtype3.

Gill, R., and A. Pratt. 2008. 'In the Social Factory?: Immaterial Labour, Precariousness and
Cultural Work'. Theory, Culture & Society 25(7-8):1-30.
http://0-tcs.sagepub.com.pugwash.lib.warwick.ac.uk/content/25/7-8/1 full pdf4+html.

Gimlin, D. 2007. '"What Is 'Body Work'? A Review of the Literature’. Sociology Compass
1(1):353-70.
http://0-dx.doi.org.pugwash.lib.warwick.ac.uk/10.1111/}.1751-9020.2007.00015 .x.

Globalization, the "new economy' and working women: Theorizing from the New Zealand
designer fashion industry. 2009. Feminist Theory 10(1):35-59.
http://0-dx.doi.org.pugwash.lib.warwick.ac.uk/10.1177/1464700108100391.

Gobé, Marc. 2009. Emotional Branding: The New Paradigm for Connecting Brands to People
. Updated and rev. ed. New York: Allworth Press.

Godart, Frederic C., and Ashley Mears. 2009. 'How Do Cultural Producers Make Creative
Decisions? Lessons from the Catwalk." Social Forces 88(2):671-92. doi:10.1353/50f.0.0266.

Gokariksel, Banu, and Anna J. Secor. 2009. 'New Transnational Geographies of Islamism,
Capitalism and Subjectivity: The Veiling-Fashion Industry in Turkey' Area 41(1):6-18.
http://0-onlinelibrary wiley.com.pugwash.lib.warwick.ac.uk/doi/10.1111/;.1475-4762.2008.
00849 x/epdf.

Gottschalk, S. 2009. '"Hypermodern Consumption and Megalomania: Superlatives in
Commercials'. Journal of Consumer Culture 9(3):307-27.
http://0-joc.sagepub.com.pugwash lib.warwick.ac.uk/content/9/3/307 full pdf+html.

Green, N. 2001. 'How Everyday Life Became Virtual: Mundane Work at the Juncture of
Production and Consumption’. Journal of Consumer Culture 1(1):73-92.
http://0-joc.sagepub.com.pugwash.lib.warwick.ac.uk/content/1/1/73 full.pdf+html.

Grinshpun, H. 2014. 'Deconstructing a Global Commodity: Coffee, Culture, and
Consumption in Japan'. Journal of Consumer Culture 14(3):343-64.
http://0-joc.sagepub.com.pugwash.lib.warwick.ac.uk/content/14/3/343 full.pdf+html.
Gronow, Jukka. n.d. Ordinary Consumption. Routledge 2013.

Hall, R., and D. van den Broek. 2012. ‘Aestheticising Retail Workers: Orientations of

Aesthetic Labour in Australian Fashion Retail'. Economic and Industrial Democracy
33(1):85-102.

8/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick
http://0-eid.sagepub.com.pugwash.lib.warwick.ac.uk/content/33/1/85 full pdf+html.

Hancock, Philip. 2000. The Body, Culture and Society: An Introduction. Buckingham: Open
University Press.

Hartmann, Benjamin J., and Jacob Ostberg. 2013. 'Authenticating by Re-Enchantment: The
Discursive Making of Craft Production.’ Journal of Marketing Management 29(7):882-911.
doi:10.1080/0267257X.2012.732596.

Harvey, Mark. 2012. '‘Drinking-Water and Drinking Water: Trajectories of Provision and
Consumption in the UK, Taiwan and Delhi". DEPARTMENT OF SOCIOLOGY CENTRE FOR
RESEARCH IN ECONOMIC SOCIOLOGY AND INNOVATION WORKING PAPER
SERIES(2012-02).

Hearn, A. 2008. ' Meat, Mask, Burden : Probing the Contours of the Branded "self™".
Journal of Consumer Culture 8(2):197-217.
http://0-joc.sagepub.com.pugwash.lib.warwick.ac.uk/content/8/2/197 full pdf+html.

Hesmondhalgh, David. 2002. The Cultural Industries. London: SAGE.
Highmore, Ben. 2011. Ordinary Lives: Studies in the Everyday. London: Routledge.

Hochschild, Arlie Russell. 2012. The Managed Heart: Commercialization of Human Feeling.
Updated, with a new preface. Berkeley: University of California Press.

Hodson, Randy. 2001. Dignity at Work. Cambridge: Cambridge University Press.

Holbrook, Morris B. 1997. 'Romanticism, Introspection, and the Roots of Experiential
Consumption: Morris the Epicurean’. Consumption Markets & Culture 1(2):97-163.
http://0-www.tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/10253866.1997.
9670295,

Howson, Alexandra. 2004. The Body in Society: An Introduction. Cambridge, UK: Polity.

Hughes, A. 2000. 'Retailers, Knowledges and Changing Commodity Networks: The Case of
the Cut Flower Trade'. Geoforum 31(2):175-90.
http://ac.els-cdn.com/S0016718599000342/1-5s2.0-S0016718599000342-main.pdf? tid=ba
b4bdb6-1412-11e5-b2d2-00000aach35f&acdnat=1434450818 cc066e927a515fcbb10al5
69722abc10.

Humphery, Kim. 1998. Shelf Life: Supermarkets and the Changing Cultures of Consumption
. Cambridge: Cambridge University Press.

Ibroscheva, Elza. 2013. 'The Unbearable Lightness of Advertising: Culture, Media and the
Rise of Advertising in Socialist Bulgaria'. Consumption Markets & Culture 16(3):290-310.
http://0-www tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/10253866.2012.
668365,

[llouz, E. 2009. 'Emotions, Imagination and Consumption: A New Research Agenda'. Journal

of Consumer Culture 9(3):377-413.
http://0-joc.sagepub.com.pugwash.lib.warwick. ac.uk/content/9/3/377 full pdf+html.

9/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick

lllouz, Eva. 2007. Cold Intimacies: The Making of Emotional Capitalism. Cambridge, UK:
Polity Press.

Jantzen, C. 2006. 'Becoming a "Woman to the Backbone": Lingerie Consumption and the
Experience of Feminine Identity'. Journal of Consumer Culture 6(2):177-202.
http://0-joc.sagepub.com.pugwash.lib.warwick.ac.uk/content/6/2/177 full pdf+html.

Jenkins, R., E. Nixon, and M. Molesworth. 2011. ""Just Normal and Homely": The Presence,
Absence and Othering of Consumer Culture in Everyday Imagining'. Journal of Consumer
Culture 11(2):261-81.

http://0-joc.sagepub.com.pugwash lib.warwick.ac.uk/content/11/2/261 full.pdf+html.

Johnston, A., and ]. Sandberg. 2008. 'Controlling Service Work: An Ambiguous
Accomplishment between Employees, Management and Customers'. Journal of Consumer
Culture 8(3):389-417.
http://0-joc.sagepub.com.pugwash.lib.warwick.ac.uk/content/8/3/389 full pdf+html.

Julier, Guy, and Liz Moor. 2009. Design and Creativity: Policy, Management and Practice.
English ed. Oxford: Berg Publishers.

Kang, Miliann. 2003. ‘'The Managed Hand: The Commercialization of Bodies and Emotions
in Korean Immigrant-Owned Nail Salons'. Gender & Society 17(6):820-39.
http://0-gas.sagepub.com.pugwash.lib.warwick.ac.uk/content/17/6/820 full.pdf+html.

Kawamura, Yuniya. n.d. Fashioning Japanese Subcultures. Berg 2012.

Kniazeva, Maria, and Russell W. Belk. 2007. '‘Packaging as Vehicle for Mythologizing the
Brand'. Consumption Markets & Culture 10(1):51-69.

http://0-www tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/1025386060116
4627

Knox, Hannah, Damian O'Doherty, Theo Vurdubakis, and Chris Westrup. 2010. 'THE DEVIL
AND CUSTOMER RELATIONSHIP MANAGEMENT'. Journal of Cultural Economy 3(3):339-59.

http://0-www .tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/17530350.2010.
506320.

Kobayashi, K. 2012. ‘Globalization, Corporate Nationalism and Japanese Cultural
Intermediaries: Representation of Bukatsu through Nike Advertising at the Global-Local
Nexus'. International Review for the Sociology of Sport 47(6):724-42.
http://0-dx.doi.org.pugwash.lib.warwick.ac.uk/10.1177/1012690211420202.

Koeber, C. 2011. '‘Consumptive Labor: The Increasing Importance of Consumers in the
Labor Process'. Humanity & Society 35(3):205-32.
http://0-dx.doi.org.pugwash.lib.warwick.ac.uk/10.1177/016059761103500302.

Koller, Veronika. 2007. '""The World's Local Bank": Glocalisation as a Strategy in Corporate
Branding Discourse'. Social Semiotics 17(1):111-31.
http://0-www.tandfonline.com.pugwash lib.warwick.ac.uk/doi/pdf/10.1080/1035033060112
4718.

Kong, Lily. 2005. 'The Sociality of Cultural Industries’. International Journal of Cultural
Policy 11(1):61-76.

10/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick

http://0-www . tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/1028663050006
7812

Kong, Lily, and Justin O'Connor. 2009a. Creative Economies, Creative Cities:
Asian-European Perspectives. Vol. The GeoJournal Library. Dordrecht [Netherlands]:
Springer.

Kong, Lily, and Justin O'Connor. 2009b. Creative Economies, Creative Cities:
Asian-European Perspectives. Vol. The GeoJournal Library. Dordrecht [Netherlands]:
Springer.

Korczynski, Marek, and Cameron Lynne Macdonald. 2009. Service Work: Critical
Perspectives. New York: Routledge.

Korczynski, Marek, and Ursula Ott. 2004. "When Production and Consumption Meet:
Cultural Contradictions and the Enchanting Myth of Customer Sovereignty'. Journal of
Management Studies 41(4):575-99.

http://0-onlinelibrary. wiley.com.pugwash.lib.warwick.ac.uk/doi/10.1111/;.1467-6486.2004.
00445 x/epdf.

Land, C., andS. Taylor. 2010. 'Surf 's Up: Work, Life, Balance and Brand in a New Age
Capitalist Organization'. Sociology 44(3):395-413.
http://0-soc.sagepub.com.pugwash.lib.warwick.ac.uk/content/44/3/395 full. pdf+html.

Leach, William. 1994. Land of Desire: Merchants, Power, and the Rise of a New American
Culture. New York: Vintage Books.

Lee, H., K. 2012. 'Cultural Consumers as "New Cultural Intermediaries": Manga Scanlators’.
Arts and the Market 2(2):131-43.
https://arlir.iii.com/nonret~S0&amp;atitle=Cultural4+-Consumers+as+New+Cultural+Inter
mediaries%9D:+Manga+Scanlators&amp;title=Arts+and+the+Market&amp;aufirst=H, +K
&amp;auinit=&amp;aulast=Lee&amp;issn=20564945&amp eissn=&amp;coden=&amp; Vo
lume=2&amp;issue=2&amp;spage=131&amp;epage=143&amp;quarter=&amp;ssn=&am
p;date=2012&amp;sid=&amp;reqtype3.

Littler. n.d. Radical Consumption: Shopping for Change in Contemporary Culture. Open
University Press 2009.

Lopez, S. H. 2010. "Workers, Managers, and Customers: Triangles of Power in Work
Communities’. Work and Occupations 37(3):251-71.
http://0-wox.sagepub.com.pugwash.lib.warwick.ac.uk/content/37/3/251 full. pdf+html.

Lury, Celia. 2009. 'BRAND AS ASSEMBLAGE'. Journal of Cultural Economy 2(1-2):67-82.
http://0-www tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/1753035090306
4022.

Maguire, J. S, andJ. Matthews. 2012. 'Are We All Cultural Intermediaries Now? An
Introduction to Cultural Intermediaries in Context'. European Journal of Cultural Studies
15(5):551-62. doi:10.1177/1367549412445762.

Maguire, Jennifer, and J. Matthews. 2010. ‘Cultural Intermediaries and the Media: Cultural

Intermediaries’. Sociology Compass 4(7):405-16.

11/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick

http://0-dx.doi.org.pugwash.lib.warwick.ac.uk/10.1111/}.1751-9020.2010.00285 .x.

Maguire, Jennifer Smith. 2008. 'Leisure and the Obligation of Self-Work: An Examination of
the Fitness Field'. Leisure Studies 27(1):59-75.

http://0-www.tandfonline.com.pugwash lib.warwick.ac.uk/doi/pdf/10.1080/0261436070160
5729.

Maguire, Jennifer Smith, and ]J. Matthews. 2010. 'Cultural Intermediaries and the Media:
Cultural Intermediaries’. Sociology Compass 4(7).
http://0-dx.doi.org.pugwash.lib.warwick.ac.uk/10.1111/;.1751-9020.2010.00285 .x.

Maguire, Jennifer Smith, and Julian Matthews, eds. 2014. The Cultural Intermediaries
Reader. London: Sage.

Maguire, Jennifer Smith, Paul Strickland, and Warwick Frost. 2013. '"Familiness as a Form of
Value for Wineries: A Preliminary Account'. Journal of Wine Research 24(2):112-27.
http://0-www . tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/09571264 .2013.
766161.

Malefyt, Timothy Dwight deWaal, and Brian Moeran. 2003. Advertising Cultures. 1st ed.
Oxford: Berg.

Mark Gottdiener. 1997. The Theming of America. Boulder, Colo: Westview Press.

McFall, Elizabeth Rose. 2004. Advertising: A Cultural Economy. Vol. Culture,
representation, and identities. London: SAGE.

McKinlay, Alan, and Chris Smith. 2009a. Creative Labour: Working in the Creative
Industries. Vol. Critical perspectives on work and employment. Basingstoke: Palgrave
Macmillan.

McKinlay, Alan, and Chris Smith. 2009b. Creative Labour: Working in the Creative
Industries. Vol. Critical perspectives on work and employment. Basingstoke: Palgrave
Macmillan.

Mears, Ashley. 2011. Pricing Beauty: The Making of a Fashion Model. Berkeley: University
of California Press.

Millard, J. 2009. 'Performing Beauty: Dove's "Real Beauty” Campaign'. Symbolic Interaction
32(2):146-68. http://0-dx.doi.org.pugwash.lib.warwick.ac.uk/10.1525/si.2009.32.2.146.

Mintz, Sidney Wilfred. 1986. Sweetness and Power: The Place of Sugar in Modern History.
New York: Penguin Books.

Moeran, Brian. n.d. 'A Dedicated Storytelling Organization: Advertising Talk in Japan'.
Human Organization 66(2):160-70.
http://0-search.proquest.com.pugwash.lib.warwick.ac.uk/docview/201038904/fulltextPDF/3
CO01FB37F394174PQ/1?accountid=14888.

Moeran, Brian. n.d. Ethnography at Work. Berg 2007.

Molloy, Maureen, and Wendy Larner. 2010. "WHO NEEDS CULTURAL INTERMEDIARIES

12/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick

INDEED?' Journal of Cultural Economy 3(3):361-77.
http://0-www tandfonline.com.pugwash lib.warwick. ac.uk/doi/pdf/10.1080/17530350.2010.
506322

Molotch, Harvey Luskin. n.d. Where Stuff Comes from : How Toasters, Toilets, Cars,
Computers, and Many Other Things Come to Be as They Are. Routledge 2005.

Moor, Liz. 2007a. The Rise of Brands. Oxford: Berg.
Moor, Liz. 2007b. The Rise of Brands. Oxford: Berg.

Moor, Liz. 2008a. 'Branding Consultants as Cultural Intermediaries'. The Sociological
Review 56(3):408-28.

http://0-onlinelibrary wiley.com.pugwash.lib.warwick.ac.uk/doi/10.1111/;.1467-954X.2008.
00797 .x/epdf.

Moor, Liz. 2008b. 'Branding Consultants as Cultural Intermediaries’. The Sociological
Review 56(3):408-28.

http://0-onlinelibrary wiley.com.pugwash.lib.warwick.ac.uk/doi/10.1111/;.1467-954X.2008.
00797 x/epdf.

Moor, Liz, and Celia Lury. 2011. '"MAKING AND MEASURING VALUE' Journal of Cultural
Economy 4(4):439-54.

http://0-www tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/17530350.2011.
609708.

Morais, Robert |. n.d. 'Conflict and Confluence in Advertising Meetings'. Human
Organization 66(2):150-59.

http://0-search.proquest.com.pugwash.lib. warwick.ac.uk/docview/201171632/fulltextPDF/F
ESEA3419F04AAEPQ/17?accountid=14888.

Morgan, George. n.d. ‘Beyond the Vocational Fragments: Creative Work, Precarious Labour
and the Idea of "Flexploitation”'. The Economic and Labour Relations Review : ELRR 24(3).
http://0O-search.proquest.com.pugwash.lib. warwick.ac.uk/docview/14321016347accountid=
14888.

Mort, Frank. 1996. Cultures of Consumption: Masculinities and Social Space in Late
Twentieth-Century Britain. Vol. Comedia. London: Routledge.

Mosco, Vincent. n.d. Knowledge Workers in the Information Society. Lexington Books 2008.

Nath, V. 2011. 'Aesthetic and Emotional Labour through Stigma: National Identity
Management and Racial Abuse in Offshored Indian Call Centres'. Work, Employment &
Society 25(4):709-25.

http://0-wes.sagepub.com.pugwash.lib.warwick ac.uk/content/25/4/709 full pdf+html.

Nickson, D., C. Warhurst, . Commander, S. A. Hurrell, and A. M. Cullen. 2012. 'Soft Skills
and Employability: Evidence from UK Retail'. Economic and Industrial Democracy
33(1):65-84.
http://0-eid.sagepub.com.pugwash.lib.warwick.ac.uk/content/33/1/65 full pdf+html.

13/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick
Nightingale, Virginia. n.d. Handbook of Media Audiences. Wiley-Blackwell 2013.

Nixon, Ashley E., Liu-Qin Yang, Paul E. Spector, and Xichao Zhang. 2011. '"Emotional Labor
in China: Do Perceived Organizational Support and Gender Moderate the Process?' Stress
and Health 27(4):289-305.

http://0-onlinelibrary. wiley.com.pugwash.lib.warwick.ac.uk/doi/10.1002/smi.1359/epdf.

Nixon, Darren. 2009. "I Can't Put a Smiley Face On": Working-Class Masculinity, Emotional
Labour and Service Work in the "New Economy"'. Gender, Work & Organization
16(3):300-322.

http://0-onlinelibrary wiley.com.pugwash.lib.warwick.ac.uk/doi/10.1111/;.1468-0432.20009.
00446 .x/epdf.

Nixon, Sean. 2003. Advertising Cultures: Gender, Commerce, Creativity. Vol. Culture,
representation, and identities. London: SAGE.

Ocejo, R. E. 2012. "At Your Service: The Meanings and Practices of Contemporary
Bartenders'. European Journal of Cultural Studies 15(5):642-58.
http://0-ecs.sagepub.com.pugwash.lib.warwick.ac.uk/content/15/5/642 full. pdf+html.

Otis, E. M. 2008. 'Beyond the Industrial Paradigm: Market-Embedded Labor and the Gender
Organization of Global Service Work in China'. American Sociological Review 73(1):15-36.
http://0-asr.sagepub.com.pugwash.lib.warwick.ac.uk/content/73/1/15 full pdf+html.

Penaloza, Lisa. 1998. 'Just Doing It: A Visual Ethnographic Study of Spectacular
Consumption Behavior at Nike Town'. Consumption Markets & Culture 2(4):337-400.
http://0-www tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/10253866.1998.
9670322.

Pettinger, L. 2008. 'Developing Aesthetic Labour: The Importance of Consumption’.
International Journal of Work Organisation and Emotion 2(4):327-43.
https://arlir.iii.com/nonret~S0&amp;atitle=Developing+aesthetic+labour:+the+importanc
e+of+consumption&amp;title=International+Journal+of+Work+0Organisation+and+Emoti
on&amp;aufirst=L&amp;auinit=&amp;aulast=Pettinger&amp;issn=17408938&amp;eissn
=&amp;coden=&amp;volume=2&amp;issue=4&amp;spage=327&amp;epage=343&amp;
guarter=&amp;ssn=&amp;date=2008&amp;sid=&amp;reqtype3.

Pettinger, Lynne. 2005. ‘Gendered Work Meets Gendered Goods: Selling and Service in
Clothing Retail." Gender, Work & Organization 12(5):460-78.
doi:10.1111/).1468-0432.2005.00284 x.

Pettinger, Lynne. 2006. 'Friends, Relations and Colleagues: The Blurred Boundaries of the
Workplace'. The Sociological Review 53:37-55.

http://0-onlinelibrary wiley.com.pugwash.lib.warwick.ac.uk/doi/10.1111/;.1467-954X.2005.
00571 x/epdf.

Pine, B. Joseph, and James H. Gilmore. 1999. The Experience Economy: Work Is Theatre
and Every Business a Stage. Boston, Mass: Harvard Business School.

Postrel, Virginia |. n.d. Substance of Style: How the Rise of Aesthetic Value Is Remaking
Commerce, Culture, and Consciousness. Perennial 2004.

14/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick

Provenance and the Liminality of Production and Consumption: The Case of Wine
Promoters. 2010. Marketing Theory 10(3):269-82.
http://dx.doi.org/10.1177/1470593110373190.

Puyou, Froncois-Régis. 2012a. Imagining Organizations: Performative Imagery in Business
and Beyond. Vol. Routledge studies in management, organizations, and society. New York:
Routledge.

Puyou, Froncois-Régis. 2012b. Imagining Organizations: Performative Imagery in Business
and Beyond. Vol. Routledge studies in management, organizations, and society. 1st ed.
New York, NY: Routledge.

Puyou, Froncois-Régis. 2012c. Imagining Organizations: Performative Imagery in Business
and Beyond. Vol. Routledge studies in management, organizations, and society. New York:
Routledge.

Puyou, Froncois-Régis. 2012d. Imagining Organizations: Performative Imagery in Business
and Beyond. Vol. Routledge studies in management, organizations, and society. 1st ed.
New York, NY: Routledge.

Rafaeli, Anat, and Michael G. Pratt. 2005a. Artifacts and Organizations. Vol. LEA's
organization and management series. Mahwah, N J.: Lawrence Erlbaum.

Rafaeli, Anat, and Michael G. Pratt. 2005b. Artifacts and Organizations. Vol. LEA's
organization and management series. Mahwah, N J.: Lawrence Erlbaum.

Rafferty, K. 2011. 'Class-Based Emotions and the Allure of Fashion Consumption'. Journal
of Consumer Culture 11(2):239-60.
http://0-joc.sagepub.com.pugwash.lib. warwick.ac.uk/content/11/2/239 full.pdf+html.

Rappaport, Erika Diane. 2001. Shopping for Pleasure: Women in the Making of London'’s
West End. Princeton, N.J.: Princeton University Press.

Rappaport, Erika Diane and American Council of Learned Societies. 2001. Shopping for
Pleasure: Women in the Making of London's West End. Princeton, N .J.: Princeton University
Press.

REDMOND, SEAN. 2003. 'Thin White Women in Advertising: Deathly Corporeality’. Journal
of Consumer Culture 3(2):170-90.
http://0-joc.sagepub.com.pugwash.lib.warwick.ac.uk/content/3/2/170 full. pdf+html.

Ritzer, G., and N. Jurgenson. 2010. 'Production, Consumption, Prosumption: The Nature of
Capitalism in the Age of the Digital “"Prosumer”'. Journal of Consumer Culture 10(1):13-36.
http://0-joc.sagepub.com.pugwash.lib.warwick.ac.uk/content/10/1/13.full. pdf+html.

Ritzer, George. 2007. The Globalization of Nothing 2. Thousand Oaks, Calif: Pine Forge.
Roper, Stuart, and Caroline La Niece. 2009. 'The Importance of Brands in the Lunch-Box
Choices of Low-Income British School Children." Journal of Consumer Behaviour 8(2):84-99.

doi:10.1002/cb.275.

Ross, Andrew. 2009. Nice Work If You Can Get It: Life and Labor in Precarious Times. Vol.

15/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick
NYU series in social and cultural analysis. New York: New York University Press.
Saito, Yuriko. 2007. Everyday Aesthetics. Oxford: Oxford University Press.

Sandel, Michael J. 2013. What Money Can't Buy: The Moral Limits of Markets. London:
Penguin Books.

Sandikci, Ozlem, and Guliz Ger. 2010. 'Veiling in Style: How Does a Stigmatized Practice
Become Fashionable?' Journal of Consumer Research 37(1):15-36. doi:10.1086/649910.

Sargent, C. 2009. 'Playing, Shopping, and Working as Rock Musicians: Masculinities in
"De-Skilled” and "Re-Skilled"” Organizations'. Gender & Society 23(5):665-87.
http://0-gas.sagepub.com.pugwash lib.warwick. ac.uk/content/23/5/665 full.pdf+html.

Sassatelli, Roberta. 2007a. Consumer Culture: History, Theory and Politics. 1st ed. Los
Angeles: SAGE Publications.

Sassatelli, Roberta. 2007b. Consumer Culture: History, Theory and Politics. 1st ed. Los
Angeles: SAGE Publications.

Schivelbusch, Wolfgang. 1993. Tastes of Paradise: A Social History of Spices, Stimulants,
and Intoxicants. New York: Vintage Books.

Schor, J. B., D. Slater, S. Zukin, and V. A. Zelizer. 2010. 'Critical and Moral Stances in
Consumer Studies’. Journal of Consumer Culture 10(2):274-91.
http://0-joc.sagepub.com.pugwash.lib.warwick.ac.uk/content/10/2/274.

Schor, Juliet. 1999. The Overspent American: Why We Want What We Don't Need. New
York: HarperPerennial.

Schroeder, Jonathan E. n.d. Conversations on Consumption. Routledge 2015.

Schulz, S. 2008a. 'Our Lady Hates Viscose: The Role of the Customer Image in High Street
Fashion Production'. Cultural Sociology 2(3):385-405.
http://0-dx.doi.org.pugwash.lib.warwick.ac.uk/10.1177/1749975508095618.

Schulz, S. 2008b. 'Our Lady Hates Viscose: The Role of the Customer Image in High Street
Fashion Production'. Cultural Sociology 2(3):385-405.
http://0-dx.doi.org.pugwash.lib.warwick.ac.uk/10.1177/1749975508095618.

Servicescapes. 1998. Lincolnwood, Ill: NTC Business Books.

Sharma, U., and P. Black. 2001. ‘Look Good, Feel Better: Beauty Therapy as Emotional
Labour'. Sociology 35(4):913-31.

http://0-soc.sagepub.com.pugwash. lib.warwick.ac.uk/content/35/4/913 full pdf+html.
Sherman, Rachel. 2011. 'The Production of Distinctions: Class, Gender, and Taste Work in
the Lifestyle Management Industry.” Qualitative Sociology 34(1):201-19.
doi:10.1007/s11133-010-9178-5.

Siebert, S., and F. Wilson. 2013. 'All Work and No Pay: Consequences of Unpaid Work in
the Creative Industries’. Work, Employment & Society 27(4):711-21.

16/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick
http://0-wes.sagepub.com.pugwash.lib.warwick.ac.uk/content/27/4/711 full pdf+html.

Skov, Lise. 2002. '"HONG KONG FASHION DESIGNERS AS CULTURAL INTERMEDIARIES: OUT
OF GLOBAL GARMENT PRODUCTION'". Cultural Studies 16(4):553-69.
http://0-www.tandfonline.com.pugwash lib.warwick.ac.uk/doi/pdf/10.1080/0950238021013
9115.

Skov, Lise. 2008. 'Ethics and the Fashion Industry in West Europe’.

Smelser, Neil ., and Richard Swedberg. 2005a. The Handbook of Economic Sociology. 2nd
ed. Princeton, N.J.: Princeton University Press.

Smelser, Neil ., and Richard Swedberg. 2005b. The Handbook of Economic Sociology. 2nd
ed. Princeton, N.J.: Princeton University Press.

Sommerlund, Julie. 2008. "MEDIATIONS IN FASHION'. Journal of Cultural Economy
1(2):165-80.

http://0-www tandfonline.com.pugwash.lib.warwick. ac.uk/doi/pdf/10.1080/1753035080224
3578.

Strickland, Paul. 2013. 'Using Family Heritage to Market Wines'. International Journal of
Wine Business Research 25(2):125-37.
http://0-search.proquest.com.pugwash.lib.warwick.ac.uk/docview/1370348859/abstract/6A
EAAB8595CF2403CPQ/3?accountid=14888.

Swedberg, Richard. 2003. Principles of Economic Sociology. Princeton, N.J.: Princeton
University Press.

Talbot, John M. n.d. Grounds for Agreement : The Political Economy of the Coffee
Commodity Chain. Rowman & Littlefield Inc. 2004.

Todd, Anne Marie. n.d. 'THE AESTHETIC TURN IN GREEN MARKETING: ENVIRONMENTAL
CONSUMER ETHICS OF NATURAL PERSONAL CARE PRODUCTS'. Ethics and the Environment
9(2):86-102.
http://0-search.proquest.com.pugwash.lib.warwick.ac.uk/docview/200825462/fulltextPDF/D
8F18419B5F14153PQ/1?accountid=14888.

Tokatli, N. 2007a. "Asymmetrical Power Relations and Upgrading among Suppliers of Global
Clothing Brands: Hugo Boss in Turkey'. Journal of Economic Geography 7(1):67-92.
http://0-joeg.oxfordjournals.org.pugwash.lib.warwick.ac.uk/content/7/1/67 full.pdf+html.
Tokatli, N. 2007b. 'Global Sourcing: Insights from the Global Clothing Industry the Case of
Zara, a Fast Fashion Retailer'. Journal of Economic Geography 8(1):21-38.
http://0-joeg.oxfordjournals.org.pugwash.lib.warwick.ac.uk/content/8/1/21 full pdf+html.
Tokatli, Nebahat. 2003. 'Globalization and the Changing Clothing Industry in Turkey".
Environment and Planning A 35(10):1877-94.
http://0-www.envplan.com.pugwash.lib.warwick.ac. uk/fulltext temp/0/a3632.pdf.
Tomlinson, John. 2013. Globalization and Culture. Hoboken: Wiley.

Trentmann, F. 2009. 'Crossing Divides: Consumption and Globalization in History'. Journal

17/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick

of Consumer Culture 9(2):187-220.
http://0-joc.sagepub.com.pugwash lib.warwick.ac.uk/content/9/2/187 full pdf+html.

Trentmann, Frank. 2007. ‘Before "fair Trade": Empire, Free Trade, and the Moral
Economies of Food in the Modern World'. Environment and Planning D: Society and Space
25(6):1079-1102.

http://0-www envplan.com.pugwash.lib.warwick.ac.uk/fulltext temp/0/d448t pdf.

Tyler, M. 2009. 'Growing Customers: Sales-Service Work in the Children's Culture
Industries’. Journal of Consumer Culture 9(1):55-77.
http://0-joc.sagepub.com.pugwash lib.warwick.ac.uk/content/9/1/55 full.pdf+html.

Tyler, M., and P. Abbott. 1998. 'Chocs Away: Weight Watching in the Contemporary Airline
Industry’. Sociology 32(3):433-50.
http://0-soc.sagepub.com.pugwash.lib.warwick.ac.uk/content/32/3/433 full. pdf+html.

Warhurst, Chris, and Dennis Nickson. 2009. ""Who's Got the Look?" Emotional, Aesthetic
and Sexualized Labour in Interactive Services'. Gender, Work & Organization
16(3):385-404.

http://0-onlinelibrary wiley.com pugwash.lib.warwick.ac.uk/doi/10.1111/;.1468-0432.2009.
00450 .x/epdf.

Weeks, k. 2007. 'Life within and against Work: Affective Labor, Feminist Critique, and
Post-Fordist Politics'. Ephemera 7(1):233-49.
http://www.ephemerajournal.org/sites/default/files/7-1weeks.pdf.

Wernick, Andrew. 1991. Promotional Culture: Advertising, Ideology, and Symbolic
Expression. Vol. Theory, culture&society. London: Sage Publications.

William Foote Whyte. n.d. Industry and Society.

Williams, C. L., and C. Connell. 2010. ""Looking Good and Sounding Right": Aesthetic Labor
and Social Inequality in the Retail Industry’. Work and Occupations 37(3):349-77.
http://0-wox.sagepub.com.pugwash lib.warwick.ac.uk/content/37/3/349 full pdf+html.

Willis, Paul E. 1990. Common Culture: Symbolic Work at Play in the Everyday Cultures of
the Young. Milton Keynes: Open University Press.

Wissinger, E. 2007. 'Modelling a Way of Life: Immaterial and Affective Labour in the
Fashion Modelling Industry'. Ephemera 7:250-69.
http://www.ephemerajournal.org/sites/default/files/7-1wissinger.pdf.

Wissinger, E. 2012. '"Managing the Semiotics of Skin Tone: Race and Aesthetic Labor in the
Fashion Modeling Industry'. Economic and Industrial Democracy 33(1):125-43.
http://0-eid.sagepub.com.pugwash.lib.warwick.ac.uk/content/33/1/125 full.pdf+html.

Witz, A, C. Warhurst, and D. Nickson. 2003. 'The Labour of Aesthetics and the Aesthetics’.
Organization 10(1):33-54.
http://0-org.sagepub.com.pugwash.lib.warwick. ac.uk/content/10/1/33 full pdf4+html.

Wong, Loong. 2007. '"Market Cultures, the Middle Classes and Islam: Consuming the
Market?" Consumption Markets & Culture 10(4):451-80.

18/19



04/04/26 S0240: Commercial Cultures in Global Capitalism | University of Warwick

http://0-www . tandfonline.com.pugwash.lib.warwick.ac.uk/doi/pdf/10.1080/1025386070156
6440

Xu Bai Yi. n.d. Marketing to China. NTC/Contemporary Publishing Company.

Yudice, George. 2003. The Expediency of Culture: Uses of Culture in the Global Era. Vol.
Post-contemporary interventions. Durham: Duke University Press.

Zhang, Li. n.d. In Search of Paradise : Middle-Class Living in a Chinese Metropolis. Cornell
University Press 2010.

Zukin, Sharon, and Ervin Kosta. 2004. '‘Bourdieu Off-Broadway: Managing Distinction on a
Shopping Block in the East Village'. City and Community 3(2):101-14.
http://0-onlinelibrary wiley.com.pugwash.lib.warwick.ac.uk/doi/10.1111/;.1535-6841.2004.
00071 .x/epdf.

Zwick, D., S. K. Bonsu, and A. Darmody. 2008. ‘Putting Consumers to Work: “Co-Creation®
and New Marketing Govern-Mentality'. Journal of Consumer Culture 8(2):163-96.
http://0-joc.sagepub.com.pugwash.lib.warwick.ac.uk/content/8/2/163 full pdf+html.

Zwick, D., and J. Denegri Knott. 2009. '"Manufacturing Customers: The Database as New
Means of Production’. Journal of Consumer Culture 9(2):221-47.
http://0-joc.sagepub.com.pugwash.lib.warwick.ac.uk/content/9/2/221 full pdf+html.

Zwick, Detlev, and Julien Cayla. 2012. Inside Marketing: Practices, Ideologies, Devices.
Oxford: Oxford University Press.

19/19



